SEMESTER -1
MB 101 (MANAGEMENT PROCESS, VALUES
AND BUSINESS ETHICS)
UNIT -1

Concept and Evolution of Management and Management Thought

Its Nature, Scope and Purpose, Managing Science or Arts. Management Vs
Administration.

Scientific Management: Frederick W. Taylor. Contributions and Limitations of
Scientific Management Theory. Henry Fayol's Principles of Management. Human
Relations Movement. The Hawthrone Experiments Concept of system and
Systems Approach. Organisation as Socio-technical Systems. The Contigency
Approach to Management.

UNIT -1l

Communication, Leadership and Controlling

Importance of Communication. The communication process, Channels of
Communications, Formal and Informal Communication, Barries to Effective
Communication Overcoming Barriers to Communication, Interpersonal
Communication. Communication in ~ Organisation, Factors Influencing
Communication in organisation.

Leadership :
Meaning and Approaches.
Controlling :

The Meaning of Control, Steps in Control Process, Importance of Control, Types
of Control Methods, Sources of Control, Design of the Control Process,
Characteristics of Effective Control System.

UNIT -1l
VALUES IN MANAGEMENT

Transnational Environment and Perspectives of Business, Quality of Work Life,
Japanese Management Techniques: Search for Excellence, Human values in
Management: Indian Perspectives, Values for Managers, Holistic Concept of
Management and Decision-making.

UNIT - IV
BUSINESS ETHICS

Introduction to Business Ethics - Ethical Principles in business - Ultilitrarianism,
Justice and Fairness Ingraining ethical process in life work, relevance of ethics in
the market place. Social responsibility of business organisation - Introduction to
corporate governance - Ethics and Environment -The ethics of consumer
protection and environment.

UNIT-V
BUSINESS ETHICAL LEADERSHIP AND ORGANISATION
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Business and its Internal Constituencies - Employee issues the individual in the
organisation - Indian ethics self and consciousness ethical leadership -The
description of a highly ethical organisation.

Reference Books

Management Hardel Koontz

Modern Organization Amitai Etzioni

Organisation Theory V.S.P. Rao and P.S. Narayana
Management Stoner& Freeman

Essentials of Management Koontz and Odovell
Management Robbins

Management Gilbert

Ethics in Management S.K.Chakraborty

Ethics and the conduct ofBusiness ~ Boatright

MB - 102 (QUANTITATIVE TECHNIQUES FOR MANAGEMENT)
UNIT - |

INTRODUCTION

Statistics- Definition and scope : Collecting data, Primary data, Secondary data,

Preparation of data, Classification and Tabulation of data, Diagrams, Graphs of
Frequency distribution.

Nature, Scope, Limitations of Quantitative Methods, Frequency Distribution,
Measures of Central Tendency: Arithmetic mean, median, mode, measures of
dispersion : Range, mean deviation, standard deriation, variance, coefficient of
variance, skewness and kurtosis. Quartiles, percentiles and deciles.

UNIT -1
THEORY OF PROBABILITY

Elements of probability, total and compound theorems and their applications, tree
diagram, conditional probability, Baye's theorem and its application. Concept of
probability distribution, binomial, Pascal's triangle, poisson and Normal
distributions standard normal curve.

UNIT - 1ll

MANAGERIAL APPLICATIONS OF AP, GP & MATRIX

Arithmetic and Geometric Progression, Determinant and its properties Matrix and
important rules concerning Matrix Algebra, Matrix representation of Business
Problems. Basic sets operations, venn diagram, permutation and combination.

UNIT - IV
CORRELATION, REGRESSION AND TESTS OF VARIABLES

Karl Pearson’s co-efficient of correlation and correlation by ranking method.
Regression Analysis, Lines and equation of regression lines. Index Number :
Test of Significance, Test of mean, Equality of means.
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UNIT -V
HYPOTHESIS AND ITS TESTING

Test of Hypothesis — Problem of hypothesis testing, Type | and Type Il errors,
one tailed and two tailed test, chi-square test, Analysis of variances, ANOVA
tables, one way and two way classification.

Reference Books

1 Business Statistics S.P. Gupta & M.P.Gupta
2 Statistics for Management Richard Levin

3 Quantitative Techniques and Operations ResearchJ.K.Sharma

4 Quantitative Techniques in Management N.D.Vohra

MB -103 (MANAGERIAL ECONOMICS)

UNIT - |

NATURE AND SCOPE OF ECONOMICS

Micro Economics and Macro Economics, Managerial Economics and its
relevance in Business Decisions, Fundamental Principles of Managerial
Economics : Incremental Principle, Marginal Principle, Opportunity Cost
Principle, Discounting Principle, Concept of Time Perspective, Equi-Marginal
Principle.

UNIT -1l
DEMAND ANALYSIS AND DEMAND FORECASTING

Theory of Demand, Types of Demand and their characteristics, Utility and its
measurement, Price Elasticity, Income Elasticity, Estimation of Revenue,
Average Revenue, Marginal Revenue and Elasticity of Demand, Techniques of
Demand forecasting.

UNIT -1l
COST ANALYSIS

Concept of Cost and Cost Classification. Accounting cost and Economic Cost,
Law of variable proportions - Increasing, Decreasing and constant returns. Cost
output Relationship in the long-run. Cost out-put relationship in the short-run.
Production functions 4SO-cost Curves and their significance in cost Analysis.

UNIT - IV
MARKET STRUCTURE AND PRODUCT PRICING

Perfect and Imperfect Market Structures, Conditions of Perfect Competition,
Price of a product under Demand and Supply forces. Equilibrium Price. Price
behaviour and Time Element. Market Price and Normal Price, Pricing under
perfect competition. Prices under short-run and Long-run, Pricing under
Monopoly and Monopolistic Competition. Pricing under Oligopoly.Discriminating
Prices.
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